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U.S. horticultural exports to Japan rose to a record $1.1 billion in 1991, up 13 
percent in value from 1990 and 47 percent from 1987. Fresh citrus now accounts 
for about one-third of total U.S. horticultural exports to Japan. U.S. fresh 
citrus exports to Japan reached a record $348.7 million in 1991, up more than 35 
percent from 1990 (grapefruit shipments were down sharply in 1990 due to the 
December 1989 freeze in Florida). Japan is the largest market for U.S. citrus, 
accounting for about 45 percent of total U.S. shipments. Japan accounts for 
more than 50 percent of total U.S. grapefruit shipments and about 30 percent of 
total U.S. orange shipments. U.S. orange juice exports to Japan are expected to 
increase following the lifting of the orange juice quota on April 1, 1992, in 
accordance with the U.S.-Japan Beef and Citrus Agreement of 1988. 


Approved by the World Agricultural Outlook Board - USDA 


For further information, contact: 

U.S. Department of Agriculture 
Foreign Agricultural Service 
Horticultural and Tropical Products Division 
Room 6603, South Building 
Washington, DC 20250-1000 


Telephone: 202-720-6590 
Fax: 202-720-3799 
Frank J. Piason, Director 
Richard B. Helm, Deputy Director for Analysis 


Peter 0. Kurz, Deputy Director for Marketing 


For specific inquiries, please contact the appropriate analyst shown below: 


Joani Dong 202-720-4620 Fresh deciduous fruit, table grapes, 
and apple juice 


Kelly Kirby Flowers 202-720-0911 Circular editor, canned deciduous 
fruit, tomato products, olives, and 
EC-specific issues 


Brian Grunenfelder 202-690-1341 Trade policy and phytosanitary issues 
Emanuel McNeil 202-720-2083 Berries, tropical fruit, nursery 
products, cut flowers, hops, and 
beer 
Katherine Nishiura 202-720-3423 Wine, tree nuts, and non-citrus fruit 


juices (except for apple juice) 


Ed Porter 202-720-3423 Fresh vegetables, melons, canned 
mushrooms, Mexico-specific issues, 
and export credits 


Joe Somers 202-720-0897 Citrus and trade forecasts 


Mark Thompson 202-720-6877 Processed vegetables, dried fruit, 
Canada-specific issues, 
cross-commodity issues, and 
CBI-specific issues 


All measures not otherwise noted are metric. One kilogram (kg.) = 2.2046 


pounds, 1 metric ton = 2,204.62 pounds, 1 liter = 0.2642 gallon, 1 hectoliter 
(hl.) = 26.42 gallons, and 1 hectare (ha.) = 2.471 acres. 
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EXPORT SUMMARY 


U.S. exports of horticultural products to all countries in January 1992 totaled 
$433.5 million, 18 percent above the same month a year earlier. Fresh citrus, 
apples, shelled almonds, and wine played the largest roles in expanding January 
exports with value increases of 22 percent, 33 percent, 22 percent, and 48 
percent, respectively. During the first four months (October-January) of 
fiscal 1992, the total value of U.S. horticultural exports reached a record 
$2.0 billion -- 12 percent over the same period last year. All commodity 
groups recorded gains during this time period. 
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UPDATES 


General Developments 


--On Mar. 18, 1992, USDA announced an additional tranch of $250 million in 
GSM-102 credit guarantee coverage for sales of U.S. agricultural products to 
the independent states of the former Soviet Union. Included in this amount © 
was $2.5 million for almonds and $2.0 million for hops. Commodity sales made 
under this allocation can be registered beginning Apr. 1, 1992. 


The announcement represents the fourth and final allocation within the $1.25 
billion credit guarantee package that was approved by the President on 

Nov. 20, 1991. It brings total credit guarantees for sales of almonds and 
hops to the former Soviet Union to $4.75 million for each commodity. As of 
Mar. 13, 1992, $2.25 million and $3.05 million in credit guarantees had been 
approved for the sale of almonds and hops, respectively, to the former Soviet 
Union. (The above guarantees for hops also included freight coverage. ) 


An additional $12 million in credit guarantees for fresh and processed fruits 
and vegetables, and tree nuts are still available for sales to Mexico, 
Colombia, Venezuela, and Kuwait. 


Fresh Non-Citrus 


-- New Chilean port inaugurated. USDA/APHIS recently inaugurated a fruit 
pre-clearance inspection site at the port of San Antonio, approximately 45 
miles south of the port of Valparaiso. Over 70 percent of Chile’s fresh 
fruit exports pass through the port of Valparaiso. The Chilean fruit 
sector requested approval of this additional port to reduce the bottleneck 
occurring at Valparaiso during the fruit export season. A "fruit highway" 
was recently constructed to permit rapid port access by trucks for fruit 
produced south of Santiago and to reduce truck traffic through Santiago. 


The port of San Antonio was partially destroyed during the 1985 earthquake. 
Immediately after the earthquake, most shipping activity switched to 
Valparaiso and many parts of the San Antonio docks and wharves were left in 
disarray. Port handling capacity will reportedly nearly double in the next 
year after ship docking sites are reconstructed. 


Only approximately 10 million boxes of fruit are expected to be shipped 
through San Antonio this year. Last year, Chile exported nearly 120 
million boxes of fruit. Export volume passing through San Antonio should 
increase significantly in the next few years as producers and exporters 
reroute their fruit to the underutilized port. 


-- The Government of Costa Rica (GOCR) reduces tariffs. Effective Mar. 20, 
1992, the GOCR reduced tariffs by 5 to 20 percent for various agricultural 
products, resulting in new levels of 10 to 20 percent. Tariffs on 
horticultural products including fresh apples, pears, cherries and peaches, 
preserved fruits, wines, and nuts were cut from 40 to 20 percent. Tariffs 
for fresh vegetables were cut in half to 15 percent. Despite the previous 
higher tariffs, there had been growth during the past 3 years in U.S. 
exports of fresh apples, pears, grapes and vegetables, wines and nuts. 
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--Avocado production in Chile has increased substantially over the past 
decade. In 1991, production is estimated at approximately 45,000 tons on 


8,450 hectares, up from 25,000 tons on 6,180 hectares in 1980. Production 
in 1992 is forecast to reach about 50,000 tons. Reportedly, only about 20 
percent of the planted avocado area has reached bearing age, which takes 
about 15 years after planting. New varieties, expanding export markets, 
and excellent economic returns over the last 3 to 4 years have been the 
primary factors for the increase in planted area. 


CHILE: AVOCADO AREA, PRODUCTION, AND EXPORTS 


' Years Area Planted Production Exports 
Chectares)ewy SUCUy=3>=4- (metric tons)------- 
1973 4,490 14,500 -- 
1980 6,180 25,000 12 
1985 7,605 28 , 900 1,200 
1987 7,705 32,000 79 
1988 8,185 28 , 000 4,638 
1989 67190 39,000 Bsooe 
1990 GeoLD 40,000 11,600 
1991 8,450 45,000 14,500 1/ 
1992 8,800 50,000 15 500827 


Source: U.S. Agricultural Attache. 1/ Estimate. 2/ Forecast. 


There are over 35 varieties of avocados grown in Chile. Because of this — 
wide range, avocados are harvested through most of the year. Hass, the 
principal export variety covers about 60 percent of planted area, and is 
harvested from August through February. Other leading varieties, 
accounting in total for about 25 percent of planted area, are Fuerte, 
Bacon, and Edranol. 


In 1992, Chile’s fresh avocado exports are forecast to reach about 15,500 
tons. The United States is Chile’s primary market. During the first 11 
months of 1991, the United States accounted for 94 percent of Chile’s 
avocado exports. Other markets for Chilean avocados are France, Spain, and 
Argentina. The average free on board (f.o.b.) export price received for 
fresh avocados in 1991 was $1,529 per ton, compared to $2,211 per ton in 
1990. 
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Other Processed Fruit 


--According to official and trade sources, Spain produced an estimated 266,000 


tons of table olives in 1991, up 13 percent from the previous year. 
Considering that 1991 was an "off year" in the bearing cycle and that drought 
conditions were prevalent throughout key periods in the growing season, this 
indicates that about half of the table olive acreage in Spain is under 
irrigation and not 12 percent as indicated by official statistics. In 
September 1991, the table olive crop was unofficially estimated at 310,000 
tons, with the difference between 310,000 ton and 266,000 tons going into 
olive oil production in response to attractive milling prices for olives. 


Despite the continued appreciation of the peseta, Spanish table olive exports 
in 1991 were 130,629 tons, 10 percent above a year earlier. The 1991 average 
export price for all types of table olives was around $2,069 per ton f.o.b. 
basis, compared to $1,979 in the previous year. Exports to the United States 
declined moderately from 53,600 tons in 1990 to 50,994 tons invlgor: 


Dried Fruit and Nuts 


--Egyptian tree nut and dried fruit imports have surged since the lifting of 
the Government’s 6-year old import ban in January. Imports of these products 
were valued at around 5 million Egyptian Pounds (LE) in January. Markets 
have been flooded in recent weeks, as nuts and dried fruit are popular 
ingredients in desserts for the Ramadan season which began in early March 
this year. Customs duties on nuts are 60 percent of their cost, insurance, 
and freight (c.i.f.) value. 


In general, the price of nuts is beyond the reach of the average Egyptian 
consumer. At present, a kilogram of pistachios sells at about LE 40. (The 
exchange rate is approximately USS1 = LE 3.3.) A kilogram of almonds costs 
about LE 30. Dried fruits are running about LE 28 per kilogram, with raisins 
and coconuts at LE 10-15 per kilogram. These prices are about 40 percent 
lower than 1991 black market prices. The value of black market nut imports 
in 1991 are estimated at about $80 million. (Based on a report by the U.S. 
Agricultural Counselor in Cairo.) 


--The U.S. Department of Commerce has terminated the administrative review on 
the countervailing duty on roasted inshell pistachios from Iran covering the 
1990 calendar year. The review was requested by an Iranian pistachio 
cooperative in October 1991. In addition, Commerce indicated that it will 
not consider conducting countervailing duty reviews of later periods as long 
as the trade embargo on imports from Iran remains in effect. The 
countervailing duty of 317.98 percent will remain in place. 
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Vegetables 


--New market opportunity for fresh and frozen vegetables in Taiwan. The 
Agricultural Officer at the American Institute in Taiwan predicts that the 

biggest opportunity for new horticultural product development in Taiwan is in 
fresh and frozen vegetables. Without any major promotions, Taiwan’s imports 
of U.S. fresh vegetables jumped from $2 million in 1986 to $6 million in 
1990. Processed fruits and vegetables soared from $12 million in 1986 to $33 
million in 1990. 


Onions are the only U.S. fresh vegetable currently being promoted by USDA, 
through the Western U.S. Agricultural Trade Association (WUSATA). The 
Agricultural Officer thinks that there is a potential market for lettuce, 
celery, broccoli, and other vegetables. Local fresh vegetables are in short 
supply from June through October. Supermarkets presently represent 30 
percent of consumers’ purchases. U.S. vegetables could be marketed most 
advantageously in supermarkets as this segment of the industry continues to 
grow. 


--Israel recently approved limited imports of certain fresh vegetables through 


April 24, 1992, in order to curb domestic price increases resulting from 
weather-related crop destruction. Import licenses are limited to the 
following vegetables: squash - 1,300 tons; cucumbers - 980 tons; eggplant - 
1,200 tons; cabbage - 490 tons; cauliflower - 490 tons; and onions - 2,100 
tons (through May 1, 1992). Imports will be subject to the usual 
phytosanitary requirements. 


The worst winter weather in over 100 years in Israel has wreaked havoc on 
winter vegetable production, forcing up domestic prices and limiting export 
availabilities. Exports of fresh winter vegetables are expected to drop over 
25 percent to under 80,000 tons. Unfavorable weather also may have some 
impact on citrus and avocado exports, although estimates are not yet 
available. 


--Weather damage to vegetable crops from heavy rains early this year in the 
Mexican states of Sinaloa, Sonora, and Nayarit has significantly reduced 
shipments of fresh tomatoes to the United States and has driven up prices in 
Mexico. Tomato shipments from Mexico to the United States From Aug. 1, 1991 
through Mar. 20, 1992, were down 51 percent to 111,800 tons, from the same 
period a year ago. 


The decrease in supplies from Sinaloa has driven up the average wholesale 
price of fresh tomatoes in Mexico City to $0.87 per pound in March, an 
increase of 250 percent from a year ago. The jump in prices has reportedly 
led to increased fresh tomato imports from the United States. The Mexican 
market for most other fresh vegetables is supplied by Mexican states that 
were hit less hard by the rains than Sinaloa. Thus, wholesale prices for 
fresh vegetables other than tomatoes have remained at relatively normal 
levels. 


Bell pepper and cucumber production also suffered from the wet weather. 
Seasonal shipments of these vegetables to the United States through Mar. 21, 
1992, are down 21 percent from 1990/91. Sinaloa is Mexico’s leading 
agricultural state and supplies the bulk of Mexican exportable tomatoes which 
compete directly with winter supplies from Florida. Since peak vegetable 
production in Sinaloa is between December and April, the rains have had a 
particularly devastating impact on exportable supplies this year. 
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JAPANESE LIBERALIZATION OF ORANGE JUICE MARKET CREATES NEW OPPORTUNITIES 


On Apr. 1, 1992, in accordance with the U.S.-Japan Beef and Citrus Agreement of 
1988, the Japanese Government lifted its long-standing quota system on imports 
of orange juice. Japanese juice importers, bottlers and distributors, who have 
been anxiously awaiting this opportunity, are now busily preparing for "free 
competition." Major Japanese supermarkets have already begun a 
"pre-liberalization" test marketing campaign to promote sales of new 100-percent 
pure orange juice products developed jointly with leading U.S. juice 
manufacturers. 


Currently, there is much discussion among the Japanese trade as to the 

potential import demand for orange juice after liberalization. Following the 
liberalization of apple and grape juice in April 1990, Japanese imports soared 
sharply, as there was a rush by importers to secure supplies irrespective of the 
actual level of demand. If the past is any guide for orange juice, Japan’s 
orange juice imports may rise rapidly after April 1, creating a temporary 
oversupply situation. In the case of apple and grape juice, import levels 
normalized within one year of the liberalization to coincide more accurately 
with actual demand. 


According to domestic industry sources, total consumption of orange juice 
concentrate in Japan in 1991 was estimated at about 80,000 tons 

(5:1 concentrate basis). Of total consumption, about 40,000 tons was imported 
frozen concentrated orange juice (FCOJ) and the remaining half was domestically 
produced mikan (satsuma) juice concentrate. Current Japanese consumption of all 
fruit juices (100 percent pure product) is roughly estimated at 4.5 liters per 
capita on an annual basis. Of that total, about 55 percent (or 2.5 liters) is 
estimated to be orange juice; the remainder is apple, grape and other juices. 
The question is how the current per capita orange juice consumption level 

will be influenced by trade liberalization. Although predictions vary widely, 
it is probably fair to assume that the Japanese per capita consumption of orange 
juice may double during the next several years, i.e., from the current level of 
2.5 liters to about 5.0 liters. This would. translate into a total annual FCOJ 
requirement of 160,000 tons. 


As a result of the Government-subsidized acreage reduction program of the late 
1980’s, Japanese annual production of fresh mikan oranges has declined 
considerably in recent years. As a consequence, annual production of mikan 
concentrate has also declined notably to a level of only 20,000 to 30,000 tons. 
Since this situation is not expected to change significantly, it is reasonable 
to assume that any future growth in consumer demand for orange juice will be 
satisfied by increased imports. In other words, if annual Japanese demand for 
FCOJ reaches a level of 150,000 to 160,000 tons in the coming years, it would 
require that Japan import around 130,000 tons of FCOJ a year. This compares to 
the Japanese Fiscal Year (JFY) 1991 import quota level of 40,000 tons. 
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Primarily for price reasons, Brazil continues to be the leading supplier of FCOJ 
to Japan. However, FCOJ imports from the United States have been increasing 
considerably in recent years. Reportedly, the high quality of the U.S. product 
is increasingly attracting Japanese bottlers and distributors. Based on the 
current keen interest among Japanese users towards U.S. FCOJ, the trade 
anticipates that the "post-liberalization" import share of U.S. FCOJ will grow 
further. The current offer prices for Brazilian FCOJ are reportedly around 
$1,800 per ton FOB (equivalent of around $2,150 on ac.i.f. basis including $350 
freight). The offer prices for U.S. FCOJ are currently around $2,600 per ton, 
fae als 


The import duty currently assessed by the Japanese Government on frozen 

orange juice concentrate (w/o added sugar), is 30 percent ad valorem 

(Tariff No. HS 2009.11-290). (Based on a report by the U.S. Agricultural Attache 
in Tokyo) 
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JAPANESE IMPORTS OF HORTICULTURAL PRODUCTS 
FROM THE UNITED STATES AND THE WORLD, 1989-1991 


Japanese imports of horticultural products increased almost 11 percent in 1991, 
to $4.77 billion, c.i.f. Imports from the United States in 1991 were valued at 
$1.39 billion, up 13 percent in dollar terms and up 5 percent in yen terms over 
1990. 


In 1991, the United States supplied 29 percent of the value of Japan’s 
horticultural imports. The U.S. product showing the largest increase was 
lettuce, valued at $8.3 million in 1991 compared with only $421,000 in 1990. 
Other Japanese imports from the United States showing large increases in 1991 
included pistachios, up 84 percent to $8.3 million; frozen concentrate orange 
juice, up 82 percent to $18.6 million; and fresh grapefruit, up 61 percent to 
$246 million. U.S. products registering large decreases in the Japanese market 
included grapefruit juice, down 42 percent to $15.7 million; onions and 
shallots, down 33 percent to $7.2 million; asparagus, down 20 percent to $14.3 
million; fresh oranges, down 13 percent to $123.8 million; and grape wines, down 
13 percent to $18.6 million. 


The United States supplied over 90 percent of Japanese imports of the following 
products in 1991: grapefruit, lemons, oranges, cherries, papayas, strawberries, 
dried prunes, non-concentrate orange juice, lettuce, canned sweet corn, and i 
shelled/prepared almonds. 


A review of the import data shows the tremendous potential for further expansion 
of U.S. horticultural exports. Japanese import statistics reveal a complete 
absence of imports of many temperate horticultural products exported by the 
United States. Products which show zero levels of imports on the Japanese side 
include such items as fresh potatoes, tomatoes, apples, apricots, plums, 
Brussels sprouts, and eggplant. Also, imports are nearly zero for peaches, 
nectarines, pears, and unshelled almonds. The most important reason for the 
very low level of imports of these products is Japanese plant health and 
Sanitary regulations. As a result of stringent plant health import regulations 
and the existence of a domestic industry, Japan is a net exporter of fresh 
potatoes, apples, pears, peaches, and plums. 


(Mark Thompson, (202) 720-6877) 
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WORLD KIWIFRUIT PRODUCTION AND TRADE SITUATION IN SELECTED COUNTRIES 


Kiwifruit production and exports in 12 major world producing countries have 
continued to show significant gains during the past several years. Total 
production in these countries in 1992 is expected to reach about 845,000 tons, 
up from 484,750 tons in 1988. By 1995, combined production in those 12 
countries is projected to total 1.1 million tons. As planted area in many of 
these countries reaches commercial bearing age, production is outpacing 
consumption and competition in international markets is intensifying. 


Italy is on the verge of surpassing New Zealand as the world’s largest producer 
of kiwifruit. Output in 1992 is forecast at 290,000 tons, up 14 percent from 
1991. Italian kiwifruit plantings are expected to level off at around 19,500 
hectares during the next several years, a reduction from previous forecasts 
that anticipated increases through 1995. Production in 1995 is projected to 
reach 350,000 tons as more area reaches bearing age. Kiwifruit plants reach 
bearing age after 3 to 4 years, and enter into full commercial production after 
7 to 8 years. 


Italian Kiwifruit Planted Area 


(Hectares) 
Area 1989 1990 1991 
North Tones 8,892 8,997 
Central 6,365 6,480 6,610 
South 4,070 4,286 3,496 
Total 18,070 19,658 19,103 


Italy’s kiwifruit harvest begins during the second half of October in the 
northern regions where danger of frost is highest, and moves south where 
harvest is completed by November 15-20. Reportedly, the quality of Italy’s 
1991 kiwi crop was superior to a year earlier. 


Kiwifruit exports during the current season are expected to total about 107,000 
tons, about the same level shipped during 1991. The European Community (EC) 
and other European countries are expected to remain the largest markets. In 
recent years, European markets accounted for over 75 percent of Italy’s 
exports. Trade sources do not expect the United States or Canada to account 
for large market shares of Italian kiwifruit exports. Prospects for shipping 
fruit to Japan are expected to be minimal due to transportation constraints. 
Reportedly, no Italian fruit will be shipped to Japan during the current 
season. Australia and Middle Eastern countries have expressed interest in 
Italian kiwifruit this season. 


As production continues to outpace utilization, Italian trade sources have 
expressed concern over the rising stock levels of kiwifruit. In March, unsold 
stocks were estimated at 170,000 tons. In an effort to bolster kiwifruit 
consumption in Italy this season, the Italian Kiwifruit Growers Organization 
(CIK) distributed complimentary kiwifruit and a booklet on Italian kiwifruit 
production at selected supermarkets in several major Italian cities. 
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Current season kiwifruit prices are reported to be roughly 10 percent below 
last year’s average prices. October 1991 free-on-farm prices ranged between 
800-1,000 lire per kilogram ($0.64 to 0.80); November 1991 warehouse prices 
ranged from 1,400-1,900 lire ($1.12-$1.52); December 1991 warehouse prices 
ranged from 1,370-1,660 lire ($1.10-$1.33 per kilogram); and January 1992 
warehouse prices ranged from 1,400-1,660 lire ($1)12-S1.. 33)? 


According to 1992 statistics, New Zealand is likely to slip to the world’s 
second largest producer of kiwifruit, but remains the world’s largest exporter. 
Production in 1992 is forecast at about 280,000 tons, up slightly from 1991. 
Pre-season forecasts pointed to an increase in output of about 10 percent, but 
wet and cool weather in November reduced this year’s crop potential. Kiwifruit 
harvesting in New Zealand begins around late April and is completed in May. 

The marketing of New Zealand’s kiwifruit exports is usually completed by 
December of each year. 


The outlook for production in 1995 is uncertain. Some observers think the 
export crop for 1995 could reach 85 million trays (297,000 tons), while others 
project it will never again reach the 250,000 ton level achieved in 1990. 


According to the New Zealand Department of Statistics, in 1989, 17,700 hectares 
were planted to kiwifruit. The area for 1990 showed a slight decrease to 
17,500 hectares. More vineyard attrition can be expected to occur over the 
next few years. Reportedly, growers who are currently in financial 
difficulties are managing their orchards as best they can, and have taken jobs 
outside the orchards to supplement their incomes. By 1995, it is expected that 
area will have dropped to about 16,000 hectares. A significant number of 
orchards in New Zealand are still holding immature vines. By 1995, almost all 
planted area should have reached mature bearing age, assuming limited 
replanting to other varieties occurs between now and 1995. The Ministry of 
Agriculture (MAF) shows orchards averaging 5,260 trays per hectare in 1990. 

The more productive orchards in the MAF survey were yielding 6,737 trays per 
hectare. 


Total gross production shown in the following table refers to total production 
on the vine. A large portion of this volume is lost due to size and grading. 
MAF attempts to keep gross data in order to have an indication of what might be 
available for processing if a processed product could be developed. The export 
production numbers represent what is purchased by the Kiwifruit Board, packaged 
for export, and put into cold storage. There is some loss (perhaps 5 percent) 
in storage so actual exports are less than exportable production. The annual 
crop is usually referred to in export trays of 3.5 kilograms. 
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New Zealand Kiwifruit Production 
(1,000 metric tons) 


1988 1989 1990 Loos LOL Xmas L99D% 


Total Gross 230 210 B12 278 280 364 
Exports 184 182 250 209 210 273 


Export Trays 20 5240 J230 59.8 60.0 78.0 
(millions) 


* Forecast. 
Source: U.S. Agricultural Attache 


According to the New Zealand Kiwifruit Board, domestic kiwifruit consumption is 
14 pieces per person or about 1.3 million trays total. MAF surveys of orchard 
income show that local market revenue is less than 1 percent of total revenue, 
the rest going to exports. Processing is restricted to less than 1,000 tons, 
according to MAF estimates. 


Farm gate prices improved to USS3.32 per tray in 1991 versus $2.80 per tray in 
1990. These prices include handling and packing costs which are estimated to 
be about $1.19 per tray. Reportedly, prices will be a determining factor in 
future production. The following prices reflect actual payments to New Zealand 
farmers by the Kiwifruit Marketing Board. 


Kiwifruit Farm Gate Prices 


555s 0604s AORae 29882011989 v9900971991 


USS Per Tray SOMME omens? ae 3021, 99486 cies 80 om 3252 


Kiwifruit production in Chile has increased dramatically over the past decade. 
Planted area exploded from 45 hectares in 1980 to over 10,000 hectares in 1990. 
Production in 1992 is forecast at 58,000 tons, up 53 percent from 1991. Many 
industry experts believe that Chile’s kiwifruit planted area now is too large 
to sustain exports at profitable prices. Extraordinarily high returns from the 
first kiwifruit exports enticed many non-farmers to invest in the fruit. In 
the early 1980’s, profits derived from the first harvest (18 to 24 months after 
planting), repaid the cost of the land, labor, trellises, and other 
infrastructural items. There was no better agricultural investment in Chile at 
the time. 





Investment and plantings continued at such a rapid rate that only 10 to aS: 
percent of Chile’s kiwifruit planted area is producing at mature yield levels. 
Thus, production will increase substantially in the next few years. Chile’s 
harvest begins in April. 
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Domestic and export demand for kiwifruit is not increasing as rapidly as 
production. Chile’s kiwifruit returns dropped from $3.20 per kilogram in 1986 
to $0.80 per kilogram in 1989 and to $0.45 per kilogram in 1990. Returns are 
expected to drop even further as more Chilean planted area comes into 
production. The drop in Chilean kiwi returns is principally due to increased 
competition from European and New Zealand kiwis. Europe is Chile’s largest 
kiwifruit export market. Over 70 percent of Chile’s kiwifruit exports are 
shipped to Rotterdam during the month of May. 





A new voluntary export quality control program was adopted for the 1991 

marketing year. Producers hope that this program will arrest falling prices. 
Diverse projects are underway to determine the best utilization of kiwifruit ; 
export rejects. The production and marketing of kiwi juice, pulp, and canned ; 
products is being studied. 


The production of kiwifruit in Australia has been steadily increasing in recent 
years due to the large commercial plantings established in the early 1980's. 
Kiwifruit production has increased from 8,400 tons in marketing year 1986/87 
(April-March) to an estimated 15,000 tons in 1991/92. Australia’s kiwifruit 
production is concentrated in Victoria, New South Wales, and Queensland, with 
the harvest period extending from March to May. The Australian Bureau of 
Agricultural and Resource Economics forecasts that the 1995/96 kiwifruit crop 
will reach about 18,000 tons. This increase in production combined with strong 
competition from New Zealand, is likely to mean falling prices on the domestic 
market. 


Industry sources suggest that, as a result of quality problems and falling 
returns, kiwifruit production in Australia is likely to peak by marketing year 
1995/96 and then decline. Domestic consumption has increased markedly in 
recent years as the availability of kiwifruit has increased and the price has 
fallen. These factors have combined to ensure that Australian consumers have 
become more familiar with the fruit and its uses. 


Australian kiwifruit exports have increased marginally in recent years and are 
likely to plateau at around 1,300 to 1,700 tons by 1995/96. While Australian 
exports have some early seasonal advantages over New Zealand exports in 
supplying some markets, Australian fruit exports will continue to be limited by 
strong competition from other producers, especially New Zealand, Chile, Italy, 
and France. 


Imports of kiwifruit in Australia grew steadily from 1,400 tons in 1982/83 to 
approximately 6,500 tons in 1988/89. Industry sources predict that imports 
will level off at about 5,000 tons by 1995/96 as a result of increased local 
production and reduced prices. Import and export figures by country are not 
available as kiwifruit is listed in an "other fruit" category which includes 
miscellaneous fruits. The vast majority of imports come from New Zealand, with 
smaller amounts coming from Chile and the United States. Imports of kiwi from 
the United States require an import permit prior to shipment. Reportedly, some 
of the major retail chains imported fruit from Italy last year. 


The majority of Australian kiwifruit are sold in bulk although some of the 
better quality fruit is sold in 3-kilogram single layer trays. Most imports 
also are shipped in bulk and are often sold through larger fruit shop and 
supermarket chains in bulk bin displays. Trays achieve a higher price for 
premium product. 
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Average weighted monthly prices in U.S. dollars for a 3-kilogram single layer 
tray for calendar years 1987, 1988, 1989, and 1990 were SB 26 So. Loy) goes 
and $7.78, respectively. These prices were recorded on the Brisbane Central 
Market and should be taken as indicative only of the approximate trend prices. 


French kiwifruit production in 1992 is unofficially forecast at 56,000 tons. 
Official statistics for 1992 and 1991 are not available. According to the 
French Ministry of Agriculture, French kiwifruit production rose from 22,800 
tons in 1987 to 54,200 tons in 1990, including 20,000 tons from Corsica. 


The average size of fruit in the 1991 crop is reported to be relatively large, 
and of a higher quality than in 1990. According to BIK, French kiwifruit 
production is projected to reach 80-100,000 tons by 1995, mainly due to 
increased supplies from Corsica. Reportedly, plantings may not continue to 
expand because current producer prices barely exceed production costs. 


Kiwifruit production is marketed primarily in November and December in Corsica, 
and from January through May in continental France. In order to promote 
orderly marketing, an agreement between BIK and the French Government mandated 
that the 1991 French kiwifruit crop could not be exported to other EC member 
states before Nov. 15, 1991, and not before Nov. 1, 1991 to non-EC countries. 
This agreement also includes a check-off of USSO.90 per 100 kilograms on all 
domestically-produced kiwifruit, which is to used to finance promotional 
activities. French kiwifruit imports in calendar year 1991 totaled 30,900 
tons, a volume triple that of 1987. This increase was principally due to 
larger purchases from Italy and Chile. No significant change in kiwifruit 
imports is forecast for calendar year 1992 relative to 1991, because of higher 
domestic production. French kiwifruit imports may decline in future years 
because of rising domestic output and stable consumer demand. 


French consumption of kiwifruit during the first half of 1992 is expected to 
benefit from the smaller consumption of apples resulting from the sharply 
reduced 1991 EC apple crop. For this reason, kiwifruit producer prices this 
year are forecast to increase slightly from USSO.54 per kilogram, ex-orchard, 
from 1991, according to BIK. Wholesale prices on the Rungis (Paris) market on 
January 24, 1992, per tray of 3 kilograms net weight containing 33-36 fruit, 
were $5.82 for Corsican kiwifruit, and $4.73 for Italian kiwifruit. 


Exports of French kiwifruit in 1991 totaled 22,700 tons, up 35 percent from the 
previous year. This increase is mainly due to larger sales to Spain and Italy. 
Shipments to Canada in 1991 totaled 619 tons. No significant change in exports 
is expected this calendar year relative to 1991. 


French kiwifruit is usually packed in trays of 3 kilograms net weight 
containing a variable number of fruit 25-27, 30-36, 36-39, etc. Bulk packaging 
also exists in the form of a Meripack™ of 9 kilograms net weight, and "bins" of 
40 kilograms net weight. Italian kiwifruit is generally sold in 3-kilogram 
trays, although some imports were made in trays of 2.75 kilograms net weight 
last year. Kiwifruit from New Zealand is packed in trays of 3.5 kilograms net 
weight, while those from Chile are in trays of 3.3 kilograms net weight. 
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Kiwifruit production in Japan in 1992 is forecast to reach 70,000 tons on 5,400 
hectares, up 55 percent from 1991. The 1991 kiwifruit crop was severely 
damaged by a typhoon which hit most fruit growing areas of Japan in late 
September. Consequently, the total harvest of domestic kiwifruit in 1991 was 
considerably smaller than the previous season. In Japan, kiwifruit is 
harvested from October to November and marketed during December to April. 

Area planted to kiwifruit in the mid-1980’s is now reaching full maturity. 
According to the long-term forecast released by the Ministry of Agriculture, 
Forestry and Fisheries (MAFF) in 1990, total area planted to kiwifruit by the 
year 2000 is forecast to reach only about 5,400 hectares, or an increase of 
less than 3 percent from the 1991 level. In order to avoid overproduction, 
MAFF has been discouraging domestic growers from expanding kiwifruit plantings. 





Japan’s import requirements are expected to register a gradual downward trend 
in the next few years as domestic output increases. U.S. kiwifruit shipments 
to Japan continue to take a declining share of the import market in part 
because the marketing season for Japanese produced kiwifruit coincides with the 
U.S. season. In 1991, U.S. kiwi shipments were absent from the Japanese 
market. The average import price for New Zealand kiwifruit during May-November 
1991 was 274 yen per kilogram or approximately USS$2.03 per kilogram on a c.i.f. 
basis. . 


Japanese Imports of Kiwifruit, Calendar Years 
(Metric Tons) 


Country of Origin 1987 1988 1989 1990 1991 
New Zealand 51,760. 0536525, .49,659 1.58. «496 2544,000 
United States 23 14.69 3,484 516 384 0 
Total 535929. .57,136, 9290, 1/5e. oe 00s 4a 0OD 


Source: Japan Customs Bureau, Ministry of Finance. 


Japan’s exports of kiwifruit are insignificant, probably less than 500 tons a 
year. However, since kiwifruit export data are included under the customs 
category "other fresh fruit," separate figures are not available officially. 
For both domestic and imported fruit, the most popular fruit size per tray (net 
weight approximately 3.5 kilograms each) are 30’s and 33’s, but there are some 
24's, 27's, 36's, and,39's..,Small,size, fruit,, i.e...36/s)and, 39/5, are often 
discounted significantly. 


The Japanese Government plant quarantine authorities consider kiwifruit to be 
host of the Mediterranean fruit fly (Medfly). Therefore, importation into 
Japan of kiwis from from Medfly infested countries, including Italy, Chile and 
others, is prohibited. In the case of Chilean kiwifruit, the entry into Japan 
has been permitted since July 1991 under specific safeguard programs (cold 
treatment and other conditions). However, to date there have been no actual 
exports of Chilean kiwifruit to Japan. 


In the Netherlands, kiwifruit consumption has expanded to the point where the 
item is no longer considered an exotic fruit. The Netherlands, which depends 
completely on imports to supply its kiwifruit needs, remains a significant 
importer and re-exporter of kiwifruit. New Zealand is the most important 
supplier. The big drop in imports from New Zealand in 1989 and 1990 was mostly 
caused by oversupply and changing marketing strategies. 
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Dutch consumption of kiwifruit is expected to increase gradually from the 
current 12,000-14,000-ton level to approximately 20,000 tons by 1995. In 1984, 
only 9 percent of Dutch households bought kiwifruit occasionally. Today, two 
out of three households buy kiwifruit regularly. The kiwifruit is enjoyed by 
all age groups, but families with children are the largest buyers. Another 
positive signal for future Dutch re-export prospects is the potential for 
substantial increases in consumption in Eastern European countries. 


The peak sales period in the Netherlands occurs in the fall and winter when 
kiwis from New Zealand (June through December), Italy, and France (November 
through May) are on the market. Supplies thereafter are provided by Chile, 
which enter from April through May/June. A recent competitor entering the 
market is Greece, which supplies the Western European markets from early 
October, but must compete with New Zealand supplies. U.S. kiwifruit has 
disappeared from Western Europe and prospects for future U.S. exports to Europe 
are considered dim. Although the United States could supply fruit during the 
December-March period, it must compete with low-priced European fruit. In 
addition, increased output in Italy and France and sharply declining prices in 
the recent years make it even more difficult for U.S. fruit to compete in 
Europe. U.S. kiwifruit is also subject to a transportation disadvantage and an 
11-percent duty. 


Kiwifruit in the Netherlands is usually packaged in trays of 3.3 kilograms 

net weight, with 32-36 or 40 fruits per tray. However, since kiwis are no 
longer sold by the piece but rather by weight, and since packers want to lower 
their cost as much as possible, kiwis are also packed in bins which hold the 
equivalent of 12 trays. The latter type of packaging is also preferred by the 
supermarket since it is more practical for sales by weight. 


Kiwifruit production in Greece in 1992 is expected to reach about 37,000 tons 
on 5,000 hectares, up dramatically from 12,000 tons on 2,500 hectares in 1989. 
Production in 1995 is forecast to reach 50,000 tons. Most of the expansion is 
taking place in Macedonia in the area of Pieria Prefectory where 76 percent of 
the production is located. The cultivation of kiwifruit in Greece started 
after 1973, on an experimental basis, in order to assess the adaptability of 
the various varieties to Greek soil and climatic conditions and to determine 
suitability for commercial production. Because of the limits to Greek 
agricultural land, the expansion of any crop in Greece essentially means a 
reduction in one or more existing crops. It appears that the expansion of kiwi 
since 1979 is not causing a significant reduction in any one particular crop, 
but rather small decreases in several crops. Crops that have yielded area to 
kiwis are peaches, apples, pears, filberts, alfalfa, and particularly grapes. 





The Agricultural Bank of Greece offers loans to farmers who plan to establish 
kiwi orchards, the initial cost of which is very high due to expensive 
construction and irrigation works. Reportedly, the cost is approximately 
$85,000 per hectare. Since 1985, the Ministry of Agriculture has allowed the 
Agricultural Bank to lend money for kiwi orchard developments only in certain 
regions designated by the Ministry in order to direct and limit plantings to 
the most suitable areas. 


According to trade sources, Greek exports of kiwifruit in 1992 are forecast at 
34,000 tons, if production estimates are realized. About 50-60 percent of the 
Greek kiwifruit crop is exported to other EC member states. Kiwifruit for 
export is packed in 3-kilogram carton or wooden boxes of 25-46 pieces. 
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In the United States, commercial production of kiwifruit is located 

almost entirely in the state of California. In 1991, kiwifruit production in 
California totaled about 27,000 tons on 3,035 hectares (7,500 acres), down 24 
percent from 1990. However, according to the California Kiwifruit Commission, 
California’s kiwifruit area declined about 400 acres in 1991. 


New Zealand continues to account for the lion’s share of the U.S. kiwifruit 
import market. In 1991, New Zealand had 86 percent of total U.S. import 
market share, followed by Chile with 11 percent, and Italy with the balance. 
In 1991, U.S. imports exceeded kiwifruit production, a trend that could 
continue in the future. 


U.S. kiwifruit exports continue to be plagued by stiff competition caused by 
expanding world production and declining prices. As a result, the United 
States has continued to lose market share in many traditional markets, 
especially in Western Europe and Japan. In 1991, U.S. kiwifruit exports 
totaled 7,594 tons, down 21 percent from 1990. Exports to Japan during the 
same period totaled only 18 tons, down from 322 tons in 1990, and off 
dramatically from 3,658 tons in 1988. 


U.S. Kiwifruit Anti-dumping Update 


On Nov. 22, 1991, the U.S. Department of Commerce announced a preliminary 
finding that exports of fresh kiwifruit from New Zealand are being sold in the 
United States at less than fair value. 


On Nov. 27, 1991, the Department of Commerce published a preliminary 
determination in the Federal Register that found a weighted-average dumping 
margin of 78.38 percent. The U.S. Customs Service now requires a cash deposit 
or bond equal to the above dumping margin on all imports of kiwifruit from New 
Zealand. 


The case. began on Apr. 25, 1991, when the California Kiwifruit Commission’s Ad 
Hoc Committee for Fair Trade and individual California kiwifruit growers filed 
an anti-dumping petition with the International Trade Commision (ITC) and the 
U.S. Department of Commerce alleging that below fair value pricing of kiwifruit 
from New Zealand exists in the U.S. market and requesting that an affirmative 
finding of dumping in the United States be issued. 


On June 5, 1991, the ITC determined that there was reasonable indication of 
material injury to the U.S. domestic kiwifruit industry from imports of New 
Zealand kiwifruit. The petition was then forwarded to the Commerce Department, 
which conducted a "less than fair value (LTFV)" investigation. 


The anti-dumping investigation against New Zealand kiwifruit is in its final 
stages. The Department of Commerce final hearing was Mar. 10, 1992. 

The Commerce Departments final determination of LTFV sales will be announced on 
April 10, 1992. The final injury hearing at the International Trade Commision 
will be held Apr. 14, 1992.° The final ITC injury determination will be 
announced on May 26, 1992. The ITC must find that LTFV imports of New Zealand 
kiwifruit materially injured or threaten to injure the U.S. domestic kiwifruit 
industry for Commerce to impose an anti-dumping duty. 
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Germany is primarily an importer of kiwifruit, but re-exports 1 to 2 percent of 
its imports each year to EC member states and Austria. Due to the large 
decline in world kiwifruit prices from 1988 to 1990, German import demand rose 
sharply in 1990 and continued at a higher rate during the first 10 months of 
1991. Domestic demand, and thus imports, are expected to continue to trend 
upward through 1995. Kiwifruit imports have been reported separately in German 


foreign trade statistics since 1987. 
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In 1987, the United States was the fourth largest supplier of kiwifruit to the 
Ge an market, and accounted for 2.5 percent of total imports but has since 
lest that position. According to German trade sources, U.S. kiwifruit is not 
price competitive, and cannot be expected to gain a sizable market share. New 
Zealand and Italy have competed for first and second position as the major 
suppliers to Germany since 1987. In 1990, New Zealand imports accounted for 42 
percent of the market, whereas Italy held 41 percent. Chile has risen steadily 
through the ranks from fifth place in 1987 to third place in 1990. Greece and 
France are the other two major suppliers. 


a 


Average import prices for the period January to October 1991 were deutsche 
marks (DM) 2.61 or US$1.54 per kilogram, down from DM 2.97 or $1.84 per 
kilogram during the same period in 1990. In 1987, import prices averaged DM 
4.13 or $2.30 per kilogram. This illustrates the substantial price decline 
which has occurred in recent years. Consumer prices currently fluctuate for 
special offers between DM 0.19 or $0.12 and DM 0.29 or $0.18 per fruit, and for 
larger size, high-quality fruit between DM 0.39 or $0.25 and DM 0.49 or $0.31 
fruit. A further decline in average import prices is expected by the 

6 an trade in coming years. The trade estimates that prices may stabilize on 
_ the German market at around DM 2.00 or $1.27 per kilogram in about 3-4 years. 
et? expect these comparatively low retail prices to spur consumption. 


pe 


Until recently, kiwifruit was imported using trays that weighed 3.0 to 3.3 
lograms and contained 30 to 42 pieces of fruit. In response to the new 
German "waste avoidance ordinance,” the trade recently negotiated with major 
suppliers to change the standard box size. The new cardboard boxes will 
measure 40 x 60 cm and hold approximately 5 kilograms depending on the size of 
the fruit packed. The new boxes are designed to fit the Europallet which 
-geasures 120 x 80 cm. The trade expects that Italy will ship about 60 to 70 
percent of its fruit in these new boxes during the 1992 season. Other major 
suppliers (i.e. New Zealand and Chile) have reportedly promised to change over 
to the new box size beginning the following season. As result of these new 

_ shipping arrangements, trade sources expect large changes in the 
transportation, handling, and marketing of kiwifruit in Germany. 


'Kiwifruit production in Portugal is limited. Total production in 1990 was 
estimated at about 3,200 tons, of vhich about 75 percent is produced in the 
northern Litoral region of Entre-Douro-e-Minho. The 1995 crop is projected to 
‘reach about 12,000 tons. The principal varieties grown are Hayward, Abbott, 
Bruno, Monti Tomori, and Matua. Yiwifruit imports into Portugal have been 
rising since Portugal’s EC Accession in 1986. In 1990, imports totaled almost 
3,000 tons, up dramatically from 1,100 tons in 1989. 


4 
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There is no domestic production of kiwifruit in the United Kingdom (U.K.). 

U.K. imports of kiwifruit from January to October 1991 totaled 10,259 tons, 
down 8 percent from the same period a year earlier. Reportedly, the decline in 
1991 imports was the result of a marketing problem on the part of New Zealand, 
the major southern hemisphere supplier. Imports in 1992 from New Zealand, 
Italy, and France are expected to rise. However, any increase in total imports 
will depend on demand, which in turn hinges on the success of promotional and 
educational campaigns aimed at the consumers. At this time, only New Zealand 
has done meaningful promotion work in the United Kingdom. It is believed that 
U.K. imports could increase to 25,000 tons by 1995, if properly promoted. 


Fruit imports into the U.K. market are packed in 3.5 kilogram trays with counts 
(number of pieces) ranging from 27 to 49. The most popular tray counts vary 
between 33-42 pieces. 


Canada is primarily an importer of kiwifruit. Commercial production of 
kiwifruit in Canada is limited to the province of British Columbia. In 1992, 
production is forecast to reach about 400 tons. The production forecast for 
1995 has been revised downward to 450 tons. Canada imports approximately 95 
percent of its kiwifruit needs. Imports from January to September 1991 totaled 
about 8,000 tons. During this period, the United States and New Zealand 
accounted for 43 and 41 percent of Canadian imports, respectively. Fresh 
consumption of kiwifruit in Canada accounts for the major share of total 
disappearance, although some fruit is consumed in processed form such as 
yogurts, jams, etc. Some imports of kiwi from Chile and Italy into the 
province of Quebec have been reported. 





Wholesale price quotes for kiwifruit sold during December 1991 in Toronto 
include the following: New Zealand, 39 and 42 counts, sold for USS$9.50 to 
$10.50, and tri-pack sold for $22.00 to $23.00; U.S. master containers of 20, 
1-pound cello bags, sold for $24.00 to $26.00 (these prices were reportedly 50 
percent higher than a year earlier); in Montreal, U.S. panta pack, 10 pounds, 
sold for $11.25 to $13.35; and master containers of 20 1-pound bags, sold for 
$23.45 to $26.90. No New Zealand offerings were reported for Montreal. 
Neither Toronto nor Montreal had wholesale offerings of Italian kiwifruit. 


Spain is primarily an importer of kiwifruit. Kiwifruit production in 1992 is 
forecast to reach about 3,700 tons. Production in 1995 is projected to reach 
about 10,000 tons, because most vines that are now planted are expected to have 
reached full maturity. Spanish kiwifruit imports in 1991 are estimated at 
about 26,000 tons, with the 1995 level projected to reach approximately 35,000 
tons. In 1992, kiwifruit imports are expected to increase by 20 to 25 percent, 
mainly from Italy and France. New Zealand kiwifruit is subject to an import 
quota. Imports of fresh kiwifruit from the United States are not allowed in 
Spain due to phytosanitary regulations. Spanish consumption of kiwifruit has 
increased over the past several years, and particularly over the last 2 years, 
due to lower retail prices as a result of larger imports. The region with the 
highest consumption is Galicia in the northwest, the area where most of the 
Spanish kiwifruit is produced. Retail prices for domestically-produced fruit 
are about the same as for imported kiwifruit. The current average retail price 
is about 250 pesetas or USS2.50 per kilogram. The average size package unit 
for kiwifruit is a 3-kilogram tray, except for New Zealand’s trays which weigh 
3.6 kilograms. The trays generally contain 25 to 36 pieces of fruit, as 
smaller fruit is not suitable for the average Spanish consumer. 
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There is no production of kiwifruit in Sweden. In 1991, imports reached an 
estimated total of about 12,000 tons, up 5 percent from 1990. Reportedly, 
kiwifruit consumption in Sweden over the next couple of years is not 
anticipated to increase more than about 5 percent per year. Industry sources 
indicate that per capita consumption will increase only marginally in the 
future. Based on official statistics, the average U.S. dollar c.i.f. price per 
kilogram paid for kiwifruit in Sweden from January to September 1991 was as 
follows: Italy $1.58, New Zealand $2.07, and Chile $1.99. The New Zealand 
Kiwifruit Board has been discounting its selling price offers from its Western 
European distribution warehouse during the October to January period in an 
effort to liquidate its stocks before the Italian fruit comes on the market. 
Since October of 1991, New Zealand fruit has been sold on the Swedish market at 
approximately the same c.i.f. price as quoted for Italy above. 





Imports from Chile and New Zealand are shipped by boat, usually to Antwerp, and 
then trucked to Sweden in 20-ton containers. The fruit is packed in either 
one-layer trays containing 3.5 kilograms, or in larger boxes of 5 to 10 
kilograms. From Italy, fruit is packed in either one-layer trays of 3 
kilograms, or in 9 kilogram boxes. Also, imports from Italy are packed in 
1-kilogram baskets ready for the retail market. Tray sizes vary from 27 to 46 
pieces of fruit. The Swedish consumer prefers tray sizes of 33 to 36, although 
the larger sizes are considered to be better quality. 


There is no kiwifruit production in Finland. Official kiwifruit import 
statistics are not available. According to trade sources, imports of kiwifruit 
in 1991 are estimated at about 5,500 tons, and will possibly rise to 6,000 tons 
in the next few years. New Zealand is the major supplier, followed by Italy 
and Chile. As is the case in Sweden, trade sources believe consumption has 
more or less reached its peak, and that per capita consumption will increase 
only marginally. Per capita consumption was estimated at approximately 1.3 
kilograms in 1991. Per capita consumption for 1995 is forecast at uae 
kilograms. Reportedly, U.S. suppliers are not very active in the market. 

To be competitive with Italy and New Zealand, price quotations should be around 
USS1.70 per kilogram, c.i.f. 


Production of kiwifruit in South Africa is still small, but expanding. 
Unofficially, domestic production in 1992 is estimated to reach about 1,600 
tons, up dramatically from 25 tons in 1989. Production for 1995 is forecast at 
3,500 tons. The first plantings of kiwifruit in South Africa occurred in 

1983. 


In 1991, South Africa imported approximately 35 tons of kiwifruit from New 
Zealand. The local price for both domestic and imported fruit is about ie 
rands or US$4.30 per 3.5-kilogram tray. This is also about the net price 
received for fruit exported. Unofficial estimates of exports in 1992 are 
placed at 420 tons, up from 126 tons in 1991. Exports for 1995 are projected 
to reach about 1,700 tons. The bulk of South Africa’s kiwifruit exports are 
shipped to the United Kingdom and other European countries. 


(Emanuel McNeil, (202) 720-2083 - Based on reports from the U.S. Agricultural 
Attaches in overseas posts covered in the article.) 
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KIWIFRUIT PRODUCTION AND TRADE IN SELECTED COUNTRIES 
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Calendar Years 1989-92 1/ 


TOTAL PLANTED 





Metric Tons 
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COUNTRY YEAR AREA PRODUCTION 
Sta Oe een ne ee SS 
Hectares — 
SOUTHERN HEMISPHERE 2/ 
New Zealand 1989 17,700 210,000 
1990 17,500 312,000 
1991 17,400 278,000 
1992 17,300 280,000 
Chile 1989 8,000 13,604 
1990 10,000 24,800 
1991 10,000 38,400 
1992 10,000 57,600 
Australia 1989 1,150 11,000 
1990 1,400 4/ 12,500 
1991 1,500 4/ 13,500 
1992 2,000 4/ 15,000 
NORTHERN HEMISPHERE 5/ 
Italy 1989 18,070 210,000 
1990 19,658 250.,000 
1991 19,103 255,000 
1992 19,200 290,000 
Japan 1989 5,100 43,700 
1990 5,210 68,900 
1991 5,300 45,000 
1992 5,400 70,000 
France 1989 5,201 48,700 
1990 5,268 54,200 
1991 5,300 4/ 56,000 
1992 5,300 4/ 56,000 
Greece 1989 2,500 11,800 
1990 3,000 22,000 
1991 4,300 35,000 
1992 5,000 37,000 
United States 4/ 1989 2,914 36,288 
1990 2,954 35,381 
1991 3,035 26,762 
1992 2,900 35,000 
Spain 1989 939 1,895 
1990 1,078 2,800 
1991 1,100 4/ 3,000 
1992 1,200 4/ 3,700 
Canada 1989 14 225 
1990 15 410 
1991 15 200 
1992 15 400 
Grand Total 1989 61,588 SSip2uz 
1990 66,083 782,991 
1991 67,053 750,862 
1992 68,315 844,700 
Note: — Not Available. 1/ 1992 data are Forecasts. 
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168,000 
250,000 
209,000 


210,000 3 


13,310 
24,113 
36,000 
54,000 


500* 
700* 
900* 
1,000* 


67,121 
107,601 
106,074 
110,000 


oooo 


280,068 
415,445 
391,692 
424,600 








we 
Ss. 
ooo°o 


oooo 


6,500 
6,000 
5,500 
5,000 


10,075 
137505 
20,783 


of ci 


SOR) 
58,880 
44,000 


25,399 
32,154 
30,916 


gi on 


129 
571 
848 


19,745 
33,429 
29,002 


10,967 
24,670 
26,050 


a = 


4,515 
9,434 
8,421 6/ 


L270 509) 
172 7 SUL 
165,520 


a a a a 


2/ Southern Hemisphere 


crops are harvested mostly in April-June, marketed mostly from May—December. 
3/ Exports on a calendar year basis and may not reflect the marketing year 
data. However, it should be close as most exports are from May to December. 
4/ Prior to 1992, figures are from the National Agricultural Statistics 
Service, 1992 is an FAS forecast. 5/ Northern hemisphere crops are harvested 
mostly in October-November, marketed mostly from December to May. 6/ Jan-Sept 
only. * Marketing year April-March. 


Source: U.S. Agricultural Counselor and Attache Reports; USDA, National 
Agricultural Statistics Service; and U.S. Department of Commerce, Bureau of the 


Census. 
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HORTICULTURAL PRODUCTS REVIEW 


KIWIFRUIT EXPORTS FROM CALENDAR YEARS 1987-1991 


COUNTRIES, 
(Metric Tons) 


COUNTRY a 1987 1988 1989 1990 1991 
ee eee es 
NEW ZEALAND: 167,660 183,252 198, 765 282 ,933 234,065 
Japan 59°603 54,244 62,895 69,6 7g 235 
TAL EC 77,466 99,654 106, 134 160,223 133,560 
United States 17,834 14,781 17,947 34,885 27,521 
Australia 5,414 6,194 8,418 13,093 14,031 
Taiwan 726 162 1,358 2,244 De 
Bere 667 567 698 : 
9 
Singapore _ 246 294 355 19 "304 
i Arabia 245 315 258 301 444 
ITALY: 12,663 44,677 67,121 107,601 106,074 1/ 
ey ,498 22,339 28, Ae) fae i 
France 641 6,791 11,944 11,842 
Austria 1013 A pBaT 44 5,695 5,651 
— =. Bs 4,650 5,203 
1—Lax : a a = 5,020 4,356 
United om —_ — —_ 3,756 3,415. - 
Switzer. — — — 3,106 3,190 
en = = = 4,746 3,190 
Por — — —_ 578 2,678 
a ry = 2,532 1/810 
Yugoslavia — — — » 240 1,465 
CHILE: 2,904 297 13,310 24,113 36,000 2/ 
Netherlands 1.21) 3,585 4,781 399 ae 
Ae camer? 292 2,492 535) mi me 
es ’ ’ ’ Sey 
lgium 101 1,486 2,799 = 
United States 71 182 1,035 643 — 
t om 129 631 1,340 — 
FRANCE: , 666 10,315 13,635 16,836 Di ie 
ee 1,061 2,292 747 ; 7,100 
est Germany 2,674 2,704 2,304 2,223 2,261 
-LUx 727 1,459 2,071 2,032 1,974 
Netherlands 1,802 : 1,964 2,46 2,298 
Italy 713 724 15,277 1,062 Reps 
United Kingdom 156 435 692 946 1,348 
UNITED STATES: 10,705 11,658 9,818 9,665 7,594 
Canada 2,116 3,876 5, 3fo 5,779 4,956 
Taiwan 205 1,081 1,082 2,278 936 
Mexico mi) 70 seal 360 816 
Korea 0 86 36 211 449 
Finland 477 641 0 
Japan 2,006 3,658 523 322 18 
Australia B13 240 482 101 
Netherlands 2,248 730 399 0 0 
GRAND TOTAL: 201,598 258,199 302,649 441,148 406 , 450 


Note: — Indicates zero, not available, or included in "others" not identified. 
1/ Jan.-Nov. exports. 4/ Attache estimate. 


Source: U.S. Agricultural Counselor and Attache Reports, and U.S. Department 
of Commerce, Bureau of Census. 
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KIWIFRUIT IMPORTS BY COUNTRY AND AND ORIGIN, CALENDAR YEARS 1987-91 
(Metric Tons) 








COUNTRY AND 1987 1988 1989 1990 1/ 1991 
ORIGIN a 
West Germany: 2/ 44,982 60,882 59,890 103,857 115,005 
se 53,929 57,136 SO aS 58,880 44,000 
v Zealand 51,760 53,652 49,659 58, 496 44,000 
United States 2,169 3,484 516 
France: 15,973 23,657 25,399 32714 30,916 
New Zealand 12,625 16,515 11,453 16,950 13,491 
Italy 2,029 a, 4 11,780 12,064 11,072 
Chile 354 865 1,022 2,380 5,160 
Greece 126 84 276 331 841 
United States 350 142 — a — 
United States: 17,631 14,470 19,745 33,429 29,002 
New Zealand L795 14,347 18, 704 SZ yhs) 25,643 
Chile 35/7 106 1,041 627 3,098 
Italy 0 0 0 67 229 
Italy: 9,088 12,267 10,075 13,363 20, 783 
Chile 488 — yok 2,101 6,351 
Bel- 0 585 8,606 5,838 5,285 
New Zealand 6,891 8,788 3/ 200 3,702 3,838 
France 504 TSO = 0 1,082 3,406 
Netherlands 436 1,289 0 934 999 
Austria: 10,200 10,800 10, 700 17,500 15,000 
New Zealand 6,200 6,300 3,700 8, 700 6,000 
Italy 2,000 3,300 4, 6, 7,000 
Chile 100 — 700 800 1,300 
Greece 300 200 1,200 1,300 700 
United States 1,300 300 —_ —_ “ 
Netherlands: 22,848 30,832 19,737 29,437 Si olZ 
Chile 1,049 3,210 4,493 : 10, 737 
Bel-Lux 437 4,808 5,931 11,113 10,224 
Italy 434 1,276 3,069 4,535 5,254 
France 1,858 1,904 25425 2,486 2,320 
Greece 441 775 387 2,296 gio 
New Zealand 16,712 L752 830 463 377 
Sweden: 5,425 8,167 8,003 11,362 8,164 4/ 
New Zealand 3,844 5,497 3,484 4,764 2,449 — 
Italy 279 Va06008, ° 20735 5,130 4,453 
Chile 126 431 641 743 905 
United States 732 687 436 56 —~ 
United Kingdom: 5,070 6, 766 9,154 13,493 — 
New Zealand 4,003 3,714 Sgt) , 184 — 
Italy 567 1,526 eis 3,856 — 
France 163 420 762 1,036 — 
Chile 92 394 q25 1,035 _ 
Belgium-Lux 12 201 985 115, _ 
United States 536 169 14 — — 


Note: — Indicates zero, not available, or included in "others" not identified. 


Source: U.S. Agricultural Counselor and Attache Reports, and U.S, Department of 
Commerce, Bureau of ms ing in 1990, kiwifruit imports include 
East and West Germany data: prior to 1 imports includes only West Germany. 
2/ Country of Origin data not available at_time of publication; see text for details. 
3/ Includes imports from Chile and New Zealand. 4/ Jan-Sept imports only. 
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APRIL 1992 oa 


PACKAGING MATERIALS USED FOR KIWIFRUIT IN SELECTED COUNTRIES 


OONTAINER TYPE 


wood/cardboard 
wood/cardboard 


wood/cardboard 


cardboard 


wood/cardboard 


SSE & 


cardboard 


cardboard 
40x60 cm cardboard 


wood/cardboard 

wood 

plastic 

cardboard 

wood/ cardboard 
styrofoam 

NA 


plastic 
cardboard 


COUNTRY AND USE COUNT SIZE 
SIZE AND WEI 
0 en ee 
Export/Import Pads «siaete's 3 tra 21 to 48 
Domestic... sock eee dees 3 ie tray 27, 30,33 
Export/Domestic......+. 3.5 to 3.7 kg. 25 to 46 
tray average 36 
EXDOELS 0s 0ee'bce sv ensce Tri-pack 3 loose-packed 
yers in 1 box 
Greece: 
EXPO ts sc ccersccrecnses 3 kg. carton 25 to 46 
Be mont Epo t JeeKE 32 to 40 
r Pigs... cele © ; . tra to 
Export/Domestic....... Bins z 12 tray_weight 
equivalent 
ort/Export Bae 3 acces 3 kg. net wt. 20 to 42 
Import/EXport.....++-- 2 ie net wt. bulk (30x 
Import/Export......++- 10 kg.net wt. bulk (40x60cm 
Import/EXport....+.++. 50 kg. net wt. bulk (60x80cm 
CHILE: 
EXPOrt...cececesscceece 3.2 kg. tray NA 
Tmport/Expo t 3/3.5 kg Zyt0t39 
c CAN Ss Gielen a's d . tra O 
Import/Export.......++ Tripack 4 9 kg. 
Import/EXport...++seee- Bins 
“aan t 3.5 kg 30,33 and 
ELS cue cBiicice ss elees . tra 
; 24 to 39 
WEST GERMANY: 
Se eee Cane 3/3.3 kg. tray 30 to 42 
Import (new pack)...... 5 kg. box bulk 
WRATEE e's ona. ye s v2 ane 3 kg. tray 27 and 42/46 
Export 6 Ya aE 25 to 36 
Pla eos See ae os dass : ra Oo 
EXPOLt...eceeeesesooees Tek ; 46 to 49 
EXPOLt...cceescescccces Volume filled 42 to 49 
loose-packed § weigh 18-25 lbs. 
Import. ..ceccsssceccees Sesike. ‘tray 30 
Taiwan 
IMPOrt....ecsseeeccoees Boake. tray << 25 00.49 
Import. . Pe rer ss aaeet Sogurg. tray'a, NA 
CANADA: 
BIOL U es oo cise 6 dia vairisaes cee Hs 39 ei 49 
Pthh eek banek esd ee olume fi wel 
mens loose-packed 18 to 2 lbs. 


Source: U.S. Agricultural Counselor and Attache Reports. 
April 1992 
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U.S. EXPORTS OF SELECTED COMMODITIES BY DESTINATION 


COUNTRY 


REGION 


FRESH FRUIT 


COMMODITY AND COUNTRY 
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464,874 34,277 33,112 


59,744 189,516 191,149 


60,113 
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